
{ 2019 Media Info }
The Local DISH Magazine is the only monthly, direct mail magazine serving 
45,000 single-family homes in Dana Point, San Clemente, San Juan Capistrano, 
select neighborhoods of Laguna Niguel and Laguna HIlls (Nellie Gail).

Retail * Fitness * Restaurants * Home Improvement * Health & Beauty 
Entertainment * Medical * Automotive  * Private Schools * Real Estate  

The Local DISH Magazine utilizes online capabilities to generate additional advertising 
exposure for its business partners. Advertiser information and hot-links drive visitors to client 
websites. The Local DISH virtual magazine is a valuable resource used by local residents and 
offers expanded visibility and marketing advantages to your company.

ONLINE:  THELOCALDISHMAGAZINE.COM

The Local DISH has a monthly circulation 
of 50,000. Over 45,000 copies are mailed 
to all single-family, detached homes in San 
Clemente, Dana Point, San Juan Capistrano 
and select neighborhoods of Laguna Niguel. 
Direct mail distribution through the United 
States Postal Service guarantees delivery 
and thoroughly saturates the communities 
most vital to your business. 5,000 single 
copies are available at 40 rack locations 
positioned throughout our coverage area.

CIRCULATION: WHY:
50,000 MONTHLY THE LOCAL DISH?

Direct mail works. The Local DISH is a 
monthly, direct mail consumer maga-
zine targeting high-income, owner-
occupied homes. The full-color, 
glossy publication creates an exciting 
visual that captures the attention of 
its readers. The Local DISH’s edito-
rial content is hyper-local, covering 
family events, restaurants, music 
and businesses — offering a unique, 
hometown perspective.

OWNER-OCCUPIED HOMES

Avg. Household Income: $103,000

Avg. Home Value: $776,000

Buying Income: $70,000

Avg. Homeowner Age: 51

DEMOGRAPHICS

The Local DISH Magazine is committed to social media marketing and are working to connect 
advertisers and consumers through real-time offers and communication via our social media feeds. 

SOCIAL MEDIA:

Local Neighborhoods Include:
SAN CLEMENTE  *  DANA POINT  *  SAN JUAN CAPISTRANO  *  LAGUNA NIGUEL
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PRINT SCHEDULE 2019

FACT: The Local Dish Magazine is an established publication serving South Orange County since 2007. As the only monthly, direct-mail magazine 
delivered to all single-family homes in Dana Point, San Clemente and San Juan Capistrano, we’re uniquely positioned to hyper-target local 
consumers and produce results for our advertisers.

MONTH / ISSUE SPACE / PAYMENT DUE ART DEADLINE IN-HOME DATES

JULY June 13, 2019 June 14, 2019 Jun. 28 - Jul. 3

AUGUST   July 12, 2019 July 15, 2019 July 30 - Aug. 3

SEPTEMBER Aug. 13, 2019 Aug. 16, 2019 Aug. 30 - Sept. 3

OCTOBER Sept. 13, 2019 Sept. 16, 2019 Sept. 30 - Oct. 3

NOVEMBER Oct. 11, 2019 Oct. 15, 2019 Oct. 31 - Nov. 4

DECEMBER Nov. 13, 2019 Nov. 15, 2019 Nov. 29 - Dec. 2 

MONTH / ISSUE SPACE / PAYMENT DUE ART DEADLINE IN-HOME DATES

JANUARY Dec. 12, 2018 Dec. 15, 2018 Jan. 2 - Jan. 4

FEBRUARY   Jan. 14, 2019 Jan. 15, 2019 Jan. 31 - Feb. 4

MARCH Feb. 13, 2019 Feb. 15, 2019 Mar. 1 - Mar. 5

APRIL Mar. 13, 2019 Mar. 15, 2019 Mar. 30 - Apr. 3

MAY Apr. 12, 2019 Apr. 16, 2019 Apr. 30 - May 3

JUNE May 13, 2019 May 15, 2019 May. 31 - Jun. 4

Advertising in The Local DISH has been 
well worth it for my business. We had 

a 270% ROI (advertising cost vs. revenue) and 
that will continue to increase over time because 
we experience an extremely high percentage 
of repeat customers. Matt and his team are 
responsive, reliable and provide great service!  

Kimberly Simons, Owner
Camp Bow Wow

TESTIMONIAL

DISTRIBUTION
50,000 MONTHLY 
DISTRIBUTION

DIRECT MAIL / RACKS: 

  45,000 Single Family Homes Direct Mailed Monthly

  5,000 Copies at 40 Highly Visible Rack Locations
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SELECT
NEIGHBORHOODS

SANTA ANA
MOUNTAIN RANGE

LAGUNA BEACH

ALISO VIEJO

PACIFIC OCEAN

CAMP
PENDLETON

MARINE BASE

Rancho
Mission Viejo

Rancho
Mission Viejo

2,200
Homes

9269492694

DIRECT MAILED  TO 45,000 HOMES



7.5“ x 4.95”

3.625“
x 4.95”

1/2 PAGE
HORIZONTAL

1/4 
PAGE

FULL PAGE
BLEED

 Trim: 8.375” x 10.875”
Bleed: Add .25” all sides

BACK COVER: 
Trim: 8.375” x 9.25”

Bleed: Add .25” all sides

1/2
PAGE
VERT.

3.625” x 
10.112”

Ad sizes indicate width by height. All advertisements are full color.

AD SPECIFICATIONS

Matthew Vicelja  *  949.337.3875  *  TheLocalDishMagazine.comMatthew Vicelja  *  949.337.3875  *  TheLocalDishMagazine.com
ADVERTISING INQUIRIES ADVERTISING INQUIRIES

»  Ad Design Services: $150.00 
 {Design, stock images, copywriting, layout and 2 revisions}
»  Photography Services: $125.00 per hour 
»  Text Ad Changes: $25.00
 {Update expiration dates, phone numbers, pricing and specials}

AD DESIGN

»  Only electronic files submitted as camera-ready artwork 
accepted. Include all fonts & linked images. 

»  Accepted Files: InDesign, Illustrator, PhotoShop EPS, PDF or TIFF.  
Files should be in CMYK mode at minimum of 300 dpi resolution.

»  Rich Black: C: 40%, M: 30%, Y: 30%, K: 100%

ART FORMAT

»  Files Under 10MB: Email files directly to 
 Kim@TheLocalDishMagazine.com or Ads@TheLocalDishMagazine.com
»  Larger Files: Upload your file through 
 http://dropbox.yousendit.com/thelocaldish

SUBMISSION

The Local DISH Magazine is proud to offer our advertisers an innovative, 
professional and attractive publication at extremely competitive prices.

2019 ADVERTISING RATES

PAYMENT POLICY: All ads must be PAID IN FULL prior to issue’s space reservation deadline.

$6,000*
FRONT COVER +
1 PAGE EDITORIAL

All rates are net and per insertion. Based on 3x rate.

 3 Months 6 Months 12 Months

 $1,600 $1,500 $1,400

 $900 $825 $775

 $525 $475 $425

Ad Size

Full Page

1/2 Page

1/4 Page

ADVERTISING RATES PER ISSUE
Avg. Mailing Cost

Full Pg: 3¢/Home

1/2 Pg: 2¢/Home

1/4 Pg: 1¢/Home

*With 6 month contract.

Back Cover

Fixed Position* 
(Inside Covers, Pg. 3, 5)

2-Page Spread*

Website Banner Ads

Calendar Listing

Calendar Sponsorship

$3,000

$1,800

$2,600

$175

$95

$250

ADDITIONAL RATES

DISHDEALS  (Local deals emailed to our exclusive data base) ........................ $225

        In this economy, choosing the best advertising exposure for my store is very important 
to my bottom line. In the past year, the most profitable advertising response I have had has 
come from using The Local DISH Magazine. It has more than paid for itself this past year 
and I am looking forward to continuing putting my advertising dollars with The Local DISH.
— DENNIS PENMAN, OWNER, SANCTUARY HOME

APRIL  2015        THELOCALDISHMAGAZINE.COM8

Stephen Zygo founded Acting Academy for Kids 
in 2008 with the aim to provide an opportunity 
for children to experience the performing arts 
firsthand and to gain exposure to a larger world 
through creative expression. Stephen’s lifelong 
love of performing and his background as an 
educator led him, along with his wife and co-
founder, Maggie, to develop a program that has 
since reached thousands of local children. Act-
ing Academy for Kids has become a bright light 
in the community and a resource for families who 
seek enrichment in the arts.

The Zygos have been rewarded with a growing 
legacy and have seen their vision come to life. 
Academy alumni now return to the theater on 
breaks from college to volunteer backstage, and 
lasting friendships that transcend school and 
extracurricular life have formed among students 
from all over Orange County.

The Acting Academy offers a complete per-
forming arts program for children ages 4 to 
17, with opportunities in acting, dancing, vocal 
training, guitar and piano classes or private les-
sons. Students can also enjoy hands-on experi-
ence in set design and construction, sound en-
gineering, lighting design and directing. Four 
full-scale musicals are staged every academic 
year in the Musical Theater Series, along with 
week-long summer camps that each culminate 
with a performance. The most recent addition 
to the company repertoire is Academy Voice, a 
brand new professional recording studio where 
a sound engineer can help students create their 

Get a behind the scenes look at the Acting Academy for Kids cover photo shoot on YouTube.

Real Playhouse and at the Cabrillo Playhouse in San 
Clemente. Opportunities to help create set pieces 
and costumes as well as outdoor breaks and play-
time are built into the daily schedule, and the focus 
is on fun! “We find that the majority of kids who 
test-drive our program at a summer camp want 
to stay with us for the academic year,” Stephen re-
flects, “It’s very rewarding for us to be a part of the 
memories created here.”

Future plans for the Acting Academy include secur-
ing a home for the programs for decades to come. 
Says Stephen, “We’ve formed a wonderful alliance 
with our theaters, and we’d like to see them contin-
ue to thrive. Community support and involvement 
is an essential element of that.”

For more information on Acting Academy for Kids’ 
summer camps, classes, school programs, lessons 
and participation in the Spring 2015 production of 
Into the Woods, visit ActingAcademyForKids.com 

The Cast of
Into The 
Woods

ACTING ACADEMY
IT’S TIME TO WATCH YOUR       STAR SHINE!
BY SHELLEY HUDSON

LOCAL
COVER STORY

own high-quality CDs and albums.  No previous 
experience is required!

A key component of the program’s success is the 
professional staff of teachers, administrators and 
activity directors. “We bring in artists who are 
also trained educators,” Maggie explains, “They 
each have a unique perspective and can teach 
the concepts in ways that allow for students to 
learn in the most effective way.” Students de-
velop bonds with the staff that translate into 
leadership skills and a sense of personal respon-
sibility. “Our programs ignite a fire and awaken 
curiosity in a child,” says Stephen. “Our staff and 
amazing volunteers provide support and train-
ing, and the result for the student is confidence, 
poise, discipline and an ability to commit fully 
to a team dynamic. Many of our students refer 
to the Acting Academy as a second home, and 
that’s as important as anything else we could 
possibly do.”

Right now, the Academy is accepting enroll-
ment for summer performing arts camps, which 
Maggie describes as “a one-week snapshot of 
the musical theatre experience.” Each week of 
the summer, students attend daily classes in act-
ing, singing and dancing in preparation for a Fri-
day afternoon performance on the main stage 
with full costumes and professional lighting and 
sound. Campers can sign up for one week, all 
ten, or anywhere in between, and the curriculum 
is geared toward kids of all levels of experience. 
The camps take place both at the Acting Acad-
emy’s home in San Juan Capistrano’s Camino 

Acting Academy for Kids is an environ-
ment where lasting memories and longtime 
friendships are created. BFFs Sean Soper, 
Mickey Galvin and Sam Drust have grown 
up together at Acting Academy for Kids and 
all support each other’s dramatic, athletic 
and academic endeavors. All three students 
plan to pursue performing after high school. 
“I started [with the Academy] in fifth grade,” 
Sam says, “I was in one of the first shows, but 
my favorite was Grease.” “Me, too,” Mickey 
chimes in, “I joined the group later, but they 
immediately welcomed me in.” 

949.427.0072

SERVING AGES 4-17
ACTING ACADEMY FOR KIDS

NOW ENROLLING FOR

SPRING MUSICAL
& SUMMER CAMPS

ActingAcademyForKids.com


